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Welcome to the
Web Conference

Media Advocacy

to Prevent Violence Against Women

We will start soon
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Prevention Connection Manager

California Coalition Against Sexual
Assault

888-922-5227
916-446-2520
TTY: 916-446-8802

david@calcasa.org

www. PreventConnect.org
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Upcoming Events

Web Dialogues
September 19, 2006

Web Conferences
TBA
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Sign up for Web Conferences

and We

Materia

0 Dialogues

s and Archives of previous events

Sign up for the Prevent-Connect ListServ
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How to Use This Technology

Raise Hand

Q&A

Text Chat (check private to send)
PowerPoint Slides

Other Web Conference information
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Technology

For trouble on the web please send a
private chat

You can call iLinc technical assistance at
800-799-4510

For other information, call CALCASA at
888-922-5227
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“Violence Against Women”

Domestic violence

Sexual violence

Violence across the life-span
Prevent before violence starts

Connect to other forms of violence
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Collaborative Partners

National Sexual Violence Resource Center - www.nsvrc.org

National Youth Violence Prevention Resource Center -
www.Safeyouth.org

PREVENT, Preventing Violence through Education, Networking
and Technical Assistance - www.prevent.unc.edu

Prevention Connection- www.PreventConnect.org

VAWnet, The National Online Resource Center on Violence
Against Women - www.VAWnRNet.org

Prevention Connection is sponsored by U.S. Centers for Disease
Control and Prevention. The views and information provided in the
listserv and web conferences do not necessarily represent the official
views of the U.S. government, CDC, or CALCASA.



http://www.nsvrc.org/
http://www.safeyouth.org/
http://www.prevent.unc.edu/
http://www.preventconnect.org/
http://www.vawnet.org/

Media Advocacy to Prevent -
Violence Against Women

Forum facilitated by: Preventlon

Putting preventio [ IJI ' LU | C
atthe c t f Iyw elibein ing

July 19, 2006
11:00AM -12:30 PST; 2:00-3:30 PM EST
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Forum Objectives

Develop a basic understanding of media
advocacy for preventing VAW, with a focus on
news media

Explore opportunities for media advocacy In
local communities to prevent violence against
women

Experiment with the use of technology to
facilitate dialogue and learning

Prevention
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Forum Agenda

Part |: Brief context: It’s the environment
Part I1: The Role of the Media in VAW

Part I11: Overview of Local Media Advocacy

Guest Tammy Lemmer, Michigan Coalition Against
Domestic and Sexual Violence

Part IV: Opportunities for Media Advocacy in Local
Communities to Prevent VAW

Part V: Evaluation

Prevention
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It’s the Environment

Prevention
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It IS unreasonable to expect that
people will change their behavior
easily when so many forces In the

soclal, cultural, and physical
environment conspire against
such change.

Institute of Medicine

Prevention
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The Spectrum of Prevention

Influencing Policy & Legislation

Crrzirlglnie) Orcjaiizaiional Pracijcas

=OSIENNONCORIONSIEANEIWOIKS

Educating Providers

Promoting Community Education
Strengthening Individual Knowledge & Skills

Prevention
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The Spectrum of Prevention

IRfilencing Policy and Legisiation

renginering lrdividizl riowlecdg

Prevention
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The Role of the Media in VAW
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What is “the media”?
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What is “the media”?

An organized means of dissemination
of fact, opinion or entertainment

newspapers, magazines, cinema, radio,
television, billboards, and the world
wide web

Prevention
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How does the media shape the
environment in which VAW occurs?

U.S. study finds sharp drop in family violence

Key numbers
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What drives the media?

Media outlets are businesses.

» They sell a product.
 They attract the largest audiences they can.

e They must consider the views of their
Sponsors.

Prevention |
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Overview of Media Advocacy to Prevent VAW

www.youthradio.org

Prevention
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Types of Media Strategies

Public Relations (goal = publicity)

Social Marketing (goal = educate, change
behavior)

Media Advocacy (goal = change the media
and policy environment)

Prevention
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What is media advocacy?

Prevention
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What is media advocacy?

Media advocacy Is the strategic use of mass media
to support community organizing and

advance healthy public policy.

Prevention
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What can Media Advocacy Accomplish?

Change the media environment

Build coalitions

Reframe issues as social or environmental
problems (rather than discrete events)

Influence policy makers

Work to change norms




Media advocacy for VAW prevention ex:
Star Tribune and Pioneer Press,
Ramsey County, MN




Media advocacy for VAW prevention ex:
Dangerous Promises and Distilled Spirits

Council of the US

Remember:
Tonight 1Is
only a success 1f
It ends
with breakfast.

Prevention
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Principles of media advocacy

Your media strategy Is driven by your overall
strategy, which always comes first.

Not all media coverage is helpful.
Strive for long-term change.
Frame your ISsues.

Know your audience, and target your work to
them.

Plan ahead, and be ready to take opportunities
that arise quickly.

Prevention




£10

Framing for prevention

Frames are the contexts in which messages are formed.
They 1dentify what Is important and how we think about
ISSUes.

Framing Tips:
Avoid the individual responsibility frame.
Offer solutions.
Identify who’s responsible for the solutions.

Invoke universal values (e.g. fairness, justice, equality,
family, community).

Stay positive and hopeful.

Framing prevention is an ongoing, challenging and
delicate process.

Prevention
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The Synergy of the Spectrum of Prevention

Prevention
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Guest presenter: Tammy Lemmer

Tammy Lemmer, Program Manager
Michigan Coalition Against Domestic and Sexual Violence

Prevention
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A. Understanding News media

1).S. study finds sharp drop in family violence

Key numbers
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Goals of News Media

Inform
Educate

Entertain

Persuade =

Prevention
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How are news stories chosen?

“Just the facts”

“I’ll know 1t when | see It”

Something Is:
Unusual
Interesting
Shows a trend

Strikes a chord

Prevention
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When is a story or event considered
newsworthy?

When...

t
t
t

ne crime Is perceived as “especially brutal™

ne crime IS against children or the elderly

ne crime or Issue affects someone with
power” or “status”

there 1s a local connection

Prevention
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B. Basics of Media Advocacy with News
Media

S

Prevention
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Introduction to Toolkit

WORKING WITH THE MEDI
A TOOLKIT FOR SERVICE PROVIDEI

THIS TOOLKIT:

Media Important?

Communication Planning
Foundation for Working with the Media

Building Media Relationships
Responding to the Media
Approaching the Media

Considering Media Requests for
Survivor Interviews

Media Inte
Volunteers

ainst Dome
Okemos

ment to Grant

Preventic%_lrlw_

Putting pe
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Communication Planning

Should be a component of
Strategic Plans

Know what you want to
accomplish

Know your audience

Utilize the best vehicle
for reaching that
audience

Prevention,
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Building Relationships

Develop a list
Get to know your list

Use your list
effectively

Use a multi-level
approach in determining
the “players.”

Prevention
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When to develop relationships?

Before a crime or incident
OCCurs

When there Is a related
ISSue In the news

Before they need to find a
guote for today’s deadline

As Soon As Possible!

Prevention




Building on related
ISsues

Making the local
connection

Communicating
Impact

Proposing a solution
(Prevention!)
to community members

civic leaders

policy makers

42

Framing the Issues

Prevention
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Rhode Island Before and After Headlines

idence Journal-Bulletin
May 6, 1998

Providence Journal
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ASASS
Opportunities for Media
Advocacy In Local
Communities to Prevent VAW

Prevention
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Action Planning

g What are 1-3 specific

action steps you are
going to take?

Prevention
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Evaluation

Prevention
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Contact Information

For more information about Michigan’s Media Work

Group Project and Toolkits

Michigan Coalition Against Domestic and Sexual Violence
WWW.mcadsy.org
Tammy Lemmer, Program Manager
517-347-7000, ext. 27
tammy.lemmer@mcadsy.org

Michigan Resource Center for Domestic and Sexual Violence
517-381-4663

WM. Mcadsy.org/mrcasy.



http://www.mcadsv.org/mrcdsv
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Resources

For more information on other VAW media resources

Rhode Island Coalition Against Domestic Violence
401-467-9940

WWW.ricadv.orqg

Washington State Coalition Against Domestic Violence
206-389-2520

WMWW.WSCadV.orq

California Coalition Against Sexual Assault
916-446-2520

WMWW.calcasa.org

Preventi

On

titute



http://www.ricadv.org/
http://www.wscadv.org/
http://www.calcasa.org/
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Preventlon

Putting prevention | .
at the center of communlry we|| belng

265 29th Street
Oakland, California 94611
phone: (510) 444-7738
fax: (510) 663-1280

WWW.preventioninstitute.org
prevent@preventioninstitute.org

Prevention
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