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o Adopt acode of ethics for marketing & advertisingto
reflect a commitment to not use sexually exploitive
language, imagery, or content to sell productshttlien.

— Such a code can be adopted within an industry or by an ad
agency itself.

The Source “hi-hop” magazineshift to limitson “bootie
CODE ads” — publisher LL McMillan believe he can appeahtp-
OF : o Ly
o hop fans anSI still be a magazine “you wouldn’t myadir
SO Kids seeing.

FOR

et Wine Product 2005 Distilled Spirits Council of tH&

ADYEETISING AND MARKETING

e Microsoft pulled sponsor support of Seth MacFarlane
B comedy special

General Mills practices related to image protection
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< Call and meet the real life Asian Barbie dolls! == 646.479-5265

AsianBarbieGirl.com -<eosse

T craigslist.or

£

new models

midtown incall

~—

PIVIPIN AIN'T DEAD IT 111ST MOVED T0 THE WEB
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